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QUESTION NUMBER ONE 

 

a) Outline the basic elements of Kenyan tourist destination which attract the visitors and satisfy 

their needs on arrival? (10Marks) 

 

b) Explain major variables influencing tourism product development in Kenya. (10 Marks) 

 

c) Depending on the resources available to the destination, it is wise to diversify and to offer 

more than one type of tourism. List and explain different types of tourism products that can 

be promoted by the County governments in Kenya to attract tourist from Western European 

countries. (10 Marks) 

 

QUESTION NUMBER TWO 

a) Using the case study of the Kenyan tourism industry, illustrate the tourism area life cycle 

(TALC) model. (10 Marks) 

b) Discuss key challenges of a destination like Kenya. (10 Marks) 

 

QUESTION NUMBER THREE 

a) Illustrate the customer journey framework that would probably be used by tourism policy 

makers in understanding the experience of the tourist. (10 Marks) 

b) Discuss the advantages of managing a Tourism Destination like Kenya? (10 Marks) 

 

QUESTION NUMBER FOUR 

a) Illustrate the Dickman’s (1997) Five A’s of a Destination (10 Marks) 

b) Tourism Product Development (TPD) requires collaboration among a number of tourism 

authorities including the government, the private sector, marketing agencies, tourism 

associations, local authorities and environmental associations. In this regard explain the role 

of Kenyan government in the tourism industry. (10 Marks) 
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QUESTION NUMBER FIVE 

a) Analyze the role National Environmental Management Association (NEMA) in the Kenyan 

tourism destination development (10 Marks) 

b) The principles of responsible tourism encourages tourism operators to grow their businesses 

whilst providing social and economic benefits to local communities and respecting the 

environment. Discuss the key guidelines that could assist in maximising the positive impacts 

of tourism in Kenya. (10 Marks) 


