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SECTION A:                                                              [40 MARKS] 

Answer ALL Questions in this section 

1. What role does price play in demand and supply for a product?  

                                                                                            (6 marks) 

2. What are the functions of a wholesale market?                  (6 marks) 

3. What is the difference between market information and market intelligence? 

                                                                                             (4 marks) 

4. What is the need for cooperation among farmers in marketing their produce?  

                                                                                              (5 marks) 

5. What are the functions of middlemen in the market place? (5 marks) 

6. What is market research?                                                     (4 marks) 

 

SECTION B:  [40 MARKS] 

 

Answer ANY TWO questions from this Section. 

 

1. There are various marketing tools which can help farmers, traders and other value 

chain actors to influence or take advantage of supply and demand of their 

products in order to improve the profitability of their income-generating activities. 

Discuss any five such marketing tools.   

                                                                                              (20 marks) 

2. Discuss the costs related to product marketing.                   (20 marks) 

3. Discuss the five important questions a farmer should ask and answer when 

choosing a product to produce and sell.                                (20 marks) 

4. Management concerns many different areas of business practice: Discuss any five 

such areas.                                                                      (20 marks) 


