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QUESTION ONE (30 MARKS)

a) Define electronic content (4marks)
b) What is User Generated Content (UGC) in e-content design (4marks)
c) List the sources and explain the types of UGC (6marks)
d) What is Public Sector Information (PSI) (3marks)
e) Define e-books and name any one type of e-books (4marks)
f) List any 3 type of e-contents (3marks)
g) Define mobile content as used in e-content management (3marks)
h) Name e type of e publishing models (3marks)

QUESTION TWO 20 MARKS

a) Explain any 3 benefits of User Generated Content (9marks)

b) Any information (content) whatever its medium (form) including print, digital or electronic, and
sound recordings, explain two ways by these information can be shared (6marks)
c) E publishing has evolved from the 1970s with the Gunterberg formats to the current Portable

Digital Formats (PDFs), explain any 3 characteristic of PDF e publishing format (5marks)
QUESTION THREE 20 MARKS

a) Explain some of the ways in which e-content is applied today (8marks)

b) Outline 2 positive and 2 negatives of e-books (12marks)
QUESTION FOUR 20 MARKS

a) What are some of the properties of e-content that makes it become very popular today (4marks)

b) Scientific publishing involves the reader and the author, what makes the difference between the
reader and the author (6marks)
c) A scientific paper involve the following components; Introduction, Methods, Results,

Discussions/conclusions. Write briefly on the content of these components (10marks)

QUESTION FIVE 20 MARKS



a) Explain the steps for developing e-content (20marks)



