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1. Answer Question ONE (COMPULSORY) and ANY other 2 questions.
2. Candidates are advised not to write on the question paper.
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QUESTION 1

(a) State and explain the forces that influence the organizational buyer behavior

(b) Describe promotion mix and its objectives in the market
(c) Define Product Life Cycle and briefly explain its stages

QUESTION 2

(a) Discuss the basic pricing concepts and its objectives
(b) State and explain the various components of marketing environment

QUESTION 3

(a) Define market segmentation and briefly explain its benefits
(b) Explain the various needs under Abraham Maslow Hierarchy of needs

QUESTION 4

(a) What are the major characteristics of product positioning
(b) Define marketing and briefly explain the various marketing concepts

QUESTION 5

(a) Discuss the basic pricing concepts and its strategies
(b) State and explain the process of target marketing
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