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1. a. In light of the recent insecurity crisis in Kenya, discuss the key strategies the Kenyan 

government can use to recover from the negative tourists’ perception.   (10 marks) 

b. You have just won an international humanitarian award and would like to publicize 

your achievements. Write a press release for the local newspaper in an attempt to get 

them to run a story relating to your win.     (10 marks) 

c. Explain the roles of Public Relations department in your organization  (10 marks). 

 

2. a. Explain the open systems model of public relations.    (10 marks) 

b. Explain the different parts of the public relations function in your organization.   

          (10 marks).  

3. a. As a Public relations manager of Mombasa County government, prepare a presentation 

to your county assembly explaining the public relations techniques you will utilize in 

crisis management.  

(10 marks). 

b. Discuss the successes of the county in relation to development projects. (10 marks). 

4. a. As a public relations manager, discuss the four-step process you will utilize in solving 

problems in your organizations.       (10 marks) 

b. Organizational communication demands particular leadership qualities. In light of this 

statement, discuss the qualities of leadership key to effective organizational 

communication.          (10 marks) 

 


