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JARAMOGI OGINGA ODINGA UNIVERSITY OF SCIENCE AND TECHNOLOGY

SCHOOL OF BUSINESS AND ECONOMICS

UNIVERSITY EXAMINATION FOR THE CERTIFICATE IN BUSINESS ADMINISTRATION 

4th  YEAR 2ND SEMESTER 2018/2019 ACADEMIC YEAR

MAIN CAMPUS

COURSE CODE: BTM 3428 
COURSE TITLE: RURAL AND URBAN TOURISM.  




TIME: 2.00 HOURS

INSTRUCTIONS:

1. Answer Question ONE (COMPULSORY) and ANY other 2 questions.

2. Candidates are advised not to write on the question paper.

3. Candidates must hand in their answer booklets to the invigilator while in the examination room.
QUESTION ONE

a. Outline five characteristics of rural tourism (6 marks)

b. Identify five stakeholders involved in rural tourism development in a destination (6 marks)

c. Enumerate five benefits of rural tourism to a destination (6 marks)

e. identify five factors that make rural tourism successful in a destination   (6 marks) 

f. explain five characteristics of urban tourism (6 marks)

QUESTION TWO

a. Explain five negative impacts of rural tourism to a destination. (10  marks)

      b. Examine five possible rural tourism products in Kenya 

QUESTION THREE

a. Describe five driving forces in rural  tourism in the developed world (10 marks)

b. Explain five elements to be included in the marketing mix of rural tourism (10 marks)

QUESTION FOUR 

a. Identify five forms of tourism that urban tourism has an interferes with (10 marks)

b. Discuss  five key social factors of urban tourism evolution (10 marks)

QUESTION FIVE

a. Explain  five tourism impacts on urban communities in the world today (10 marks)
b. Discuss five strategic approaches to rural tourism (10 marks)

