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JARAMOGI OGINGA ODINGA UNIVERSITY OF SCIENCE AND TECHNOLOGY

SCHOOL OF BUSINESS AND ECONOMICS
UNIVERSITY EXAMINATION FOR THE CERTIFICATE IN BUSINESS ADMINISTRATION 
3rd  YEAR 2nd  SEMESTER 2019/2020 ACADEMIC YEAR

MAIN CAMPUS
COURSE CODE: BTM 3224

COURSE TITLE: CULTURAL TOURISM EXAM.  




TIME: 2.00 HOURS
INSTRUCTIONS:
1. Answer Question ONE (COMPULSORY) and ANY other 2 questions.

2. Candidates are advised not to write on the question paper.

3. Candidates must hand in their answer booklets to the invigilator while in the examination room.
QUESTION ONE
a. Describe five pre historic sites in Kenya ( 5 marks)

b. Outline five reasons why cultural tourism is important to a destination( 5 marks)

c. Outline five disadvantages of packaging  tourism products ( 5 marks)

d. Explain five cultural products that Counties in the western tourism circuit can promote( 5 marks)

e. Explain five benefits that accrue to women when they are fully involved in tourism industry( 5 marks) 

f. Identify five occasions in African traditional society when songs were sung or performed( 5 marks) 

QUESTION TWO
a. Describe five role that priests played in the African Traditional religion ( 10 marks)

b. Explain five reasons behind the setting up of museums ( 10 marks)
QUESTION THREE

a. Describe five elements through which  intangible cultural is manifested( 10 marks)

b. Explain the   role of the kaya  shrines among the mijikenda Traditional society 

 (10 marks)
QUESTION FOUR

a. Explain the common features of cultural elements when creating them as tourism  products.

b. As a tour operator explain five ways of how you would balance authenticity and practicality of cultural products for tourism consumption (10 marks)
QUESTION FIVE
a. Explain five economic benefits of commodification of Maasai culture to the community (10 marks)

b. Discuss five negative impacts of commercialization of culture in the world ( 10 marks)

