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INSTRUCTIONS: QUESTION ONE COMPULSORY AND ANSWER ANY OTHER TWO
QUESTIONS IN THIS PAPER.

QUESTION ONE (30 Marks)
a) Definethe term public relations as used in the business context  (5marks)
b) Explain briefly how public relations techniques help to reduce the following
situations in business organizations:

1) Hostility (5marks)
i) Pregjudice (5marks)
1) Apathy (5marks)
iv) Ignorance (5marks)

C) Briefly state any five considerations in the public relations process
(5marks)

QUESTION TWO (20 Marks)
1)  Discuss the main factorsinvolved in a public relations campaign in business
organizations. (8 marks)

i) Briefly explain any six personality traits and attributes that the public
relations practitioner needs to possess in order to achieve the public relations
objective in an organization. ( 12marks)

QUESTION THREE (20 Marks)

a) Distinguish between public relations and advertising (6 marks)
b) Outline the means of communication in publicrelations (10 marks)
c) Explain the psychological reactance theory (4marks)

QUESTION FOUR (20 Marks)
1) With suitable illustration, discuss the classical model of the communication
process in relation to source credibility and attractiveness of business
promotions for various business products. (8 marks)

I1) Discuss the marketing public relations context in relation to producing
external house journals (5 marks)

i)  Briefly explain the importance of management—employee relations
(7marks)
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INTRODUCTION TO PUBLIC RELATIONS

Meaning and scope of Public relations
Importance of Public relation;
Internal public relations and external public relations

PUBLIC RELATIONS WITH: employees;, customers,
investors.

CAT 1 and Assignment 1

INTERNAL PUBLIC RELATIONS

means of internal public relations, company hand book;
company magazine;, annual reports; suggestion boxes, reading
racks, miscellaneous media;

EXTERNAL PUBLIC RELATIONS:

means of external public relations. relation with the press;
seminars and conferences; goodwill visits, gifts and greetings,
exhibitions competition; institution of chairs;, scholars and
prizes pertaining sports; educational materials;

CAT 2 Assignment 2

Public Relations and attainment of Enterprise Objectives.

CAT 3
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