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Instruction: Answer question ONE and any other TWO questions

Question 1.



a). “Marketing efforts seeks to develop satisfying relationships with customers that
benefit both the customer and the organization.” In view of this, analyze the
process of marketing.
(10 marks)

b). Discuss the marketing management concept that guides the way organizations
conduct their marketing activities. (12 marks)

c). Evaluate the importance of marketing to the society and business organization.
(8 marks)
Question 2.

“A variety of environmental forces influence a company’s marketing system. Some
of them are controllable while some others are uncontrollable”. In view of this
statement, analyze the elements of external macro environment while highlighting
their impact on company’s marketing systems.

Question 3.
a).Recommend to the marketing manager the basis of market segmentation that
will form a selected market to be reached with distinct Marketing Mix. (10
marks)
b). Evaluate benefits of market segmentation to a marketing organization.

(10 marks)
Question 4.
a). Describe the stages for new product development in the organization.

(14 marks)

b). Analyze the reasons for new product failures in the market. (6 marks)
Question 5.

a). The decision to fix the price is influenced by many factors which are
controllable & uncontrollable. In view of this statement, explain the factors
influencing price determination in a company.
(10 marks)

b). Suggests to management, some of the pricing policies that they can apply in
determining the price at which a company can sell the product. (10 marks)



