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JARAMOGI OGINGA ODINGA UNIVERSITY OF SCIENCE AND TECHNOLOGY

SCHOOL OF BUSINESS AND ECONOMICS
CERTIFICATE IN BUSINESS ADMINISTRATION PROGRAMME 
COURSE CODE: 


BCA 2212   

COURSE TITLE:  


(ELEMENTS OF ENTREPRENUERSHIP)
EXAM VENUE

STREAM:


DATE:

    

EXAM SESSION: 

TIME: 



1½   HOURS 

                                      ___________________________________________________________________________________
Instructions:

1. Answer any three questions  (question one is compulsory) 

2. Candidates are advised not to write on the question paper

3. Candidates must hand in their answer booklets to the invigilator while in the examination room
Q1. (a) Explain the meaning of Entreprenuership showing clearly the Key Elements of 
         the definition. (5mks)
      (b) Identify the types of entreprenuership in Kenya. (10mks)

      (c) Describe the importance of entreprenueship. (15mks)

Q2. (a) Identify and explain 5 motivational factors that influence interprenuership in 

            Kenya. (8mks)
      (b) State and explain characteristics of interprenuership. (7mks)

Q3. (a) Mention and explain components of interprenuership. (8mks)

       (b) Use examples to explain different types of interprenuership in the society. (7mks)
Q4. (a) Identify and explain various ways to promote enterprise culture. (8mks)

       (b) Briefly discuss the key elements of interprenuership. (7mks)

Q5. (a) What are the biggest challenges of interprenuership? (7mks)

       (b) Identify some cultural values that negatively affect interprenuership. (8mks)
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INTRODUCTION:The aim of the course is to exposure  the learnres to varies components of Entreprenuership Eduaction and sustainable resources utilization.

Course Objectives :by the end of the course the learner should be able to;

I. Explain the process of promoting enterprise culture 

II. Explain the salient features of Entrepreneurship education.

Course contents
 Meaning of entrepreneurship, components, methods of promoting enterprise culture, Challenges Facing the Entrepreneur
References
Kaushik, U., & Bhatnagar, S. (2009). Entrepreneurship (Rev. ed.). Jaipur: Aavishkar Publishers.

Kuratko, D. F., & Hodgetts, R. M. (2004). Entrepreneurship: theory, process, practice (6th ed.). Mason, Ohio: Thomson/South-Western.

McKenna, D. (2003). Evolution of small business and entreprenuership in transitional economies. New York: Emaruld Group Publishing Limited.

Shepherd, D. A., & Katz, J. A. (2009). Cognitive approaches to entreprenuership research (Illustrated ed.). NewYork: Emerald Group Publishing Limited.

Wiliam N,James Susan M(2009)understandiing Business Management
Teaching Methodology

Class lectures, and class discussions
Assessment

Continuous Assessment                                                              30%

Semester Examinations                                                               70%

BCA 2213 ELEMENTS OF BUSINESS COMMUNICATION 

INTRODUCTION:The aim of the course is to exposure  the learnres to varies components of communication Skills in Business Environment.Course Objectives :by the end of the course the learner should be
BBM 2127
HUMAN RESOURCE MANAGEMENT


42 Hours
Individual differences in personality, learning ability, motivation, attitude and their relevance to recruitment, selection, deployment development and employee behavior. Effective communication in a work place; human resource planning, recruitment, selection, induction, training/development, reward systems, staff appraisal; difference between management and leadership. 
MBA 806:
MANAGEMENT PRINCIPLES AND PRACTICE

Managers and management; evolution of management; management functions and roles; Organizational culture and environment; issues in management, social responsibility and managerial ethics; management across cultures and technology; fair employment practices based on gender, age, physical ability, cultural variations 

