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Instructions: 

1. Answer  Question ONE (COMPULSORY) and ANY other 2 questions 

2. Candidates are advised not to write on the question paper. 

3. Candidates must hand in their answer booklets to the invigilator while in the 

examination room. 

 

 

 

 



QUESTION ONE 

(a) i.) Define business management.       (2 marks) 

      ii.) Give a distinction between marketing and selling.     (3 marks) 

(b) i.) List the classification of market functions.     (3 marks) 

ii.) Differentiate between market research and marketing research   (2 marks) 

iii.) Differentiate between controllable and non controllable marketing environment factors. 

           (3 marks) 

c.) i.) State the criteria for success market segmentation.    (3 marks) 

ii.) Briefly discuss on the three basis of market segmentation.   (3 marks) 

d.) i.) Define the term marketing mix.      (2 marks) 

ii.) Briefly, discuss the usefulness of marketing mix.     (3 marks) 

e.) i.) List and explain the three policies recognized for pricing.   (3 marks) 

ii.) Discuss the need for communication.      (3 marks) 

QUESTION TWO 

a.) Explain on any five factors that a firm has to consider before setting its pricing policy. 

           ( 10 marks) 

b.) List and discuss on the uncontrollable marketing environment factors. (10 marks) 

QUESTION THREE 

a.) There are various principal steps that are to be taken in the marketing research process. 

Explain the steps.         (10 marks) 

b.) List and explain any five factors that influence buying behaviour.  (10 marks) 

QUESTION FOUR 

a.) Describe any five methods of market segmentation.    (10 marks) 

b.) There are five competing concepts under which organizations can choose to conduct their 

marketing activities. Discuss.       (10 marks) 

 

QUESTION FIVE 

A channel of distribution is a path along which goods move from producers to ultimate 

consumers or industrial users. Discuss on the factors that affect the choice of channels of 

distribution. 

(20 marks)  


