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JARAMOGI OGINGA ODINGA UNIVERSITY OF SCIENCE AND TECHNOLOGY

SCHOOL OF BUSINESS AND ECONOMICS

BACHELOR OF INTERNATIONAL TOURISM MANAGEMENT END OF SEMESTER EXAMINATION

BTM 3429:
SPORTS AND EVENTS TOURISM,

YEAR IV, SEMESTER II
INSTRUCTIONS: Answer QUESTION ONE and any other two questions in the answer booklet provided

QUESTION ONE (30 MARKS)

a) Explain five strategies to crowd management in any event (5 marks)

b) Outline ten contents of an event management plan (5 marks)

c) Explain six effective incentives you would use in attracting a sponsor for an event you are organising (6 marks)

d) Explain three factors resulting in popularity of sports tourism. (6 marks)

e) Explain eight (8) considerations in selecting a venue for a sports event. (8 marks)
QUESTION TWO (20 MARKS)

Your organization has won a bid to organize for a mega event that would take place in Kenya as part of the diversification of tourism product offering. 
a) Discuss be the benefits of such an event other than attracting tourists to Kenya (10 marks)
b) Explain the considerations you would make in the event safety management plan (10 marks)

QUESTION THREE (20 MARKS)

Olympics is one of the widely recognised events that impacts a destination in various ways. 
a) Explain the five phases you would consider in the planning of the event (10 marks)

b) Describe any five-event evaluation approaches you would use if such an event was organised in Kenya (10 marks)

QUESTION FOUR (20 MARKS)

a) Mega sporting events are usually bidded in order for a destination to host such event. In view of this, explain five bid classifications you may want to consider for your tourism destination (10 marks) 

b) Explain five factors that contribute to uniqueness of a destination as a sports and event tourism destination (10 marks)

QUESTION FIVE (20 MARKS)

a) Elaborate on any of the five forces and their related trends and issues regarding planned events (10 marks)

b) Event tourism is a potential niche tourism concept that remain untapped though a viable option in Kenya. Discuss how you can convince the responsible ministry to tap into this available tourism option to fully maximise tourism benefits in Kenya (10 marks)
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