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INSTRUCTIONS:

1. This paper contains FIVE (5) questions

2. Answer question ONE and any other TWO questions

3. Write all answers in the booklet provided

Kenya is a leading tourist destination. According to Kenya Tourist Board - a state corporation that is charged with promoting and marketing Kenya as the choice tourist destination- tourism is the leading foreign exchange earner in Kenya. Tourism contributes 12% of Kenya's GDP and accounts for 9% of the total wage employment in Kenya. The number of visitors has grown tremendously, from a modest 10,000 in 1930 to about 1 million international tourists in 2002 and 1.6 million in 2006. The earnings from tourism have also been rising from 21.7 billion in the early 2000 to 56.2 billion in 2006. Statistics show that Kenya earned Kshs 17.5 billion (US $ 250 million) in the first quarter of 2007 representing an increase of 18 % up from 2006 when earnings stood at 14.7 billion shillings. 

Despite these impressive gains in the tourism sector, many Kenyans do not get to enjoy the benefits of tourism, both tangible (job creation, state and local tax revenue) and less tangible (social structures, quality of life). In addition to this, the tourism products on offer are often beyond the financial means of the majority of Kenyans therefore domestic tourism is low in Kenya. A prime example is the privately owned beach resorts in the Coastal areas of Mombasa and Malindi that have very limited linkages with the local communities. These foreign-owned resorts often, have their marketing offices abroad and import managerial staff. They own charter flights (Condor, African Safari Airlines) that fly foreign tourists directly to the hotels. The guests have all inclusive accommodation, prepaid road and air safaris to private resorts in Maasai Mara, Amboseli and Tsavo. They have their own restaurants, souvenir shops, nightclubs, and sports facilities, cruise safaris to Egypt and Zanzibar that ensure that the revenue stays within the hotel chain and does not benefit the local communities. In order to maintain their class of clientele, these hotels often do not open their doors to domestic tourists in Kenya and even if they were to do so, the cost of vacationing at these resorts is above the means the average Kenyan. 
QUESTION ONE

a) Give any five reasons for the need of domestic tourism in Kenya (5 marks)

b) Explain the concept of domestic system in relation to East African situation (3 marks)

c) Identify the factors that make Maasai mara a destination for both domestic and international tourism destination (5 marks)

d) Explain how Kenyan Government can enhance exploitation of domestic tourism resources (5 marks)
e) Explain   the three main motivations  of Domestic tourists (6 Marks)

f) Explain three indicators that can be used to measure domestic tourism performance in Kenya (6 Marks)
QUESTIONTWO

a) Explain five facilitators of leisure travel amongst domestic tourists (8 marks)

b) Monitoring is the systematic collection of data on specified indicators to identify the changes taking place in a system. Identify the main components for monitoring destination performance(12 marks)

QUESTION THREE
a)… “Whatever you looking for, it’s here”…is a slogan used by an organization in domestic tourism. Discus various ways of entrenching a Culture of travel for domestic tourism in developing countries 




(10 marks)

b) Discuss the domestic tourism products in the Kenyan Western Tourism Circuit (10 marks)

QUESTION FOUR

a) The creation of county government in Kenya has increased opportunities for tourism development. Suggest any six marketing strategies that can be used for sustainability of domestic tourism development in Kenya (12 marks)
b) Discuss the role of policy framework rationale on domestic tourism initiatives (8 Marks)
QUESTION FIVE

a) Explain the contemporary issues in domestic tourism management (12 marks)
b) Explainthe Impact of commoditization in domestic tourism development(8 Marks)
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