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COURSE TITLE: TOURISM MARKETING 1    
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INSTRUCTIONS: 

1. Answer Question ONE (COMPULSORY) and ANY other TWO questions. 

2. Candidates are advised NOT to write on the question paper. 

3. Candidates must hand in their answer booklets to the invigilator while in the examination room. 

QUESTION ONE

Marketing is very important for any business as it assists organizations in their survival and growth by serving their markets more effectively. 
a. Define the following terms:						(2mks)
i. Marketing 
ii. Tourism marketing.  		
b.  Describe the three eras of marketing.  					(6mks)
c.  List any five features of tourism marketing which makes marketing tourism products
different from marketing of other products.  					(5mks)
d.  Define marketing mix and explain the different components of marketing mix.  											(5mks)
e. Differentiate between selling and marketing.				(2mks)
f.  Explain the following bases in market segmentation:		(3mks)
i. Geographic
ii. Demographic
iii. Psychographic
g.  Explain the different types of tourism products. 				(5mks)


QUESTION TWO

a. Explain the five factors that affect tourist behavior.  			(5mks) 
b.  Describe the classification of tourists according to Plog, Cohen, and Henley and discuss how these classifications will inform your marketing of tourism.	(15mks)


QUESTION THREE

Before engaging in marketing it is important to develop a marketing plan.  
a.  Define marketing plan and explain the various purposes of developing a marketing plan.  										(10mks)
b.  Enumerate the issues to be addressed while making a marketing plan.  	(10mks)


QUESTION FOUR

Imagine you are employed as a Tourism Officer in your County to help develop and promote tourism in that county.  
a. Discuss ethical issues in tourism marketing that will have a bearing in your work. 
(10mks)
b. Discuss the impact of E-commerce in tourism.  				(10mks)


QUESTION FIVE
Compare and contrast product life cycle and Tourist Area Life Cycle                       ( 20 mks)
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