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1. a) Define the following terms: (5 marks)

) Marketing
i) Market
i)  Need

iv)  Want

V) Consumer
b) Discuss elements of marketing (10 marks)
c) Packaging has emerged as a very important marketing tool that is

capable of creating convenience value for the consumer and promotional value
of the marketer. Explain. (10 marks)

2. a). “Each and every decision area of marketing needs the support of

marketing information” - explain. (10 marks)
b). Write the characteristics of “Good Marketing Information”. (5 marks)
c). State the characteristics of Consumers. (5 marks)

3. a). Briefly explain the various concepts of marketing. (10 marks)
b). Explain the contribution of marketing to the society. (10 marks)

4. a). Explain the concept of “Product Life Cycle” and discuss its limitations. (12 marks)

b). briefly explain: (8 marks)
i) Brand

i) Trade Mark

iii) Copy right

Iv) Packaging



