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OASIS OF KNOWLEDGE



1. a) Various theories have tried to explain consumer behavior. Explain the following theories 
and show how they affect consumer behavior (15mks). 

i. Drive theory of motivation 
ii. Expectancy theory of motivation 

iii. Maslow’s Hierarchy of needs 

b) List five social responsibilities of a consumer (5mks) 

 

2. a) Explain five stages of consumer decision making process(10mks) 

   b) List five essential tools that would be used to understand the consumer decision making 
process (5mks) 

   c) List five components of food security (5mks) 

 

3. a) Briefly explain any five consumer biases that would affect a consumer’s behavior (10mks) 

     b) Explain the following models of consumer decision making process (10mks) 

     i) The learning model of consumer decision making  

     ii) The impulse model of consumer decision making  

     iii) The sociological model of consumer decision making process 

     iv) The economic model of consumer decision making process 

     v) The psychoanalytical model of consumer behavior 

 

4. a) Explain giving relevant examples any five factors that would influence consumer attitude 
formation (10mks) 

   b) Explain how family life cycle can influence consumer behavior (5mks) 

   c) explain the five stages of Maslow’s hierarchy of needs (15mks) 

 

5. a) Explain five decision making models (10mks) 

    b) Explain five ways that families would use to improve household food security (10mks) 

 

6. a) Define attitude (2mks)  

    b)  Briefly explain the three components of attitude (9mks) 



    c) List nine types of attitude (9mks) 

 

    

 

 


