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B T M 3427: COMMUNITY BASED TOURISM 
Instructions: 

Answer QUESTION ONE and any other two questions in the answer booklet provided.

QUESTION ONE (30 MARKS)

a) Explain how the County governments can use community-based tourism (CBT) for social cultural factors (10 Marks)
b) Discuss the enabling conditions for a good practice community-based tourism CBT. (10 Marks)

c) Explain the  major motives behind  people traveling within their own countries or to “foreign” countries (10 Marks)

QUESTION TWO (20 MARKS)
a) Provide a detailed assessment of the challenges to successful implementation of a CBT. (10 Marks)
b) Give detailed comparisons between the psychocentric and allocentric personalities of travelers according to Plog, 1987 (10 Marks)
QUESTION THREE (20 MARKS)

a) For a CBT development to take a market-based approach, it is recommended that key steps be followed. State and explain them. (10 Marks)
b) Discuss major attributes that are common to CBT operations (10 Marks)
QUESTION FOUR (20 MARKS)
a) Explain various approaches to CBT enterprises business structure and give examples where necessary. (10 Marks)
b) Discuss the key strengths and weaknesses of the approaches. (10 Marks)
QUESTION FIVE (20 MARKS)

a) Illustrate various types of marketing & promotion strategies that can be used by the stakeholders in a CBT venture. (10 Marks)
b) Discuss current trends in marketing that will affect the operation of a CBT. (10 Marks)
